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July, 2025

Grand Mastiff La Villae

TENTATIVE AGENDA

Day One: Sunday, July 13, 2025

11.00 am onwards

12.30 pm - 1.15 pm

1.15 pm - 2.30 pm

2.30 pm - 3.30 pm

3.30 pm - 3.45 pm

Registration

Technology Advances in Sugar and Ethanol

Guest of Honour & Moderator

Dr. Seema Paroha, Director, National Sugar Institute
Panelists

Dr. R.V. Dani, Technical Advisor & Head-Sugar Technology
Division, Vasantdada Sugar Institute

Dr. Kakasaheb Konde, Head-Engg Division, Vasantdada Sugar
Institute

Dr. R B Khandagave, Director, S. Nijalingappa Sugar Institute,
Belagavi

Prof. Kaman Singh, Editor-in-Chief, The Asian Association of
Sugar Cane Technologists’, Lucknow, India

Networking Lunch

Sugar Co-operatives

Dr. Ashish Kumar Bhutani, IAS Secretary Ministry of
Cooperation, Govt. of India

Unupom Kausik, Managing Director, National Cooperative
Exports Limited

Prakash Naiknavare, Managing Director, National Federation of
Cooperative Sugar Factories Ltd

Sanjay Khatal, Managing Director, Maharashtra State Cooperative
Sugar Factories Federation Ltd

Sambhaji Kadupatil, Director General, Vasantdada Sugar
Institute

Global Sugar Market Dynamics

Robin Shaw, Consultant, Marex, UK

Stephen Geldart, Associate Director, Head of Analysis,
Czarnikow, UK



3.45 pm - 4.45 pm

4.45 pm - 5.45pm

5.45 pm - 7.30 pm

7.30 pm onwards

Sugar Demand Supply Scenario

Moderator: Mrituenjay Jha, Commodity Editor & Anchor, Zee TV
Atul Chaturvedi, Executive Chairman, Shree Renuka Sugars Ltd
Ravi Gupta, Director, Shree Renuka Sugars Ltd

Deepak Ballani, Director General, Indian Sugar & Bio-energy
Manufacturers Association, ISMA

Prakash Naiknavare, Managing Director, National Federation of
Cooperative Sugar Factories Ltd

Amitav Basak, CEO, Indian Sugar Exim Corporation ISEC
Roshan Lal Tamak, Executive Director & CEO, DCM Shriram
Ltd

Inaugural / Keynote Session (Invited Dignitaries Confirmation
Awaited)

Guests of Honour

Aswani Srivastava, Joint Secretary (Sugar), Ministry of Consumer
Affairs, Food and Public Distribution, Govt. of India

Nilesh Shah, Managing Director, Kotak Mahindra Asset
Management Co. Ltd.

Special Guests

Deepak Taware, Commissioner of Co-operation, Govt. of
Maharashtra

Siddharam Salimath IAS, Sugar Commissioner. Govt. of
Maharashtra

Dr. Seema Paroha, Director, National Sugar Institute
Unupom Kausik, Managing Director, National Cooperative
Exports Limited

Atul Chaturvedi, Executive Chairman, Shree Renuka Sugars Ltd
Deepak Ballani, Director General, Indian Sugar & Bio-energy
Manufacturers Association, ISMA

Free Leisure Time

Awards, Entertainment & Cocktail Dinner



Day Two: Monday, July 14, 2025

10.00 am - 11.00 am

11.00 am - 12.00 noon

12.00 noon - 1.00 pm

1.00 pm - 2.30 pm
2.30 pm - 3.15 pm
3.15 pm - 4.00 pm
4.00 pm Onwards

7.00 pm Onwards

How Global Sugar Sector will evolve in next 10 years Outlook
2030-2032

How India Can Meet its Ethanol Target

Moderator: Manisha Gupta, Group Commodities Editor, CNBC -
TV18

Shiv Sahani, Managing Director, Natural Resource Biochem Pvt.
Ltd. NRBPL

Ravi Gupta, Director, Shree Renuka Sugars Ltd

Vijendra Singh, Executive Director & Dy CEO, Shree Renuka
Sugars Ltd.

C K Jain, Chairman, GEMA

Investment in Sugar & Ethanol Trade
Speakers TBA

LUNCH
Price forecast of Sugar and Ethanol markets
Sugar Consumption in India: Dynamics and Current Trend

Drive around scenic Khandala

Cocktails & Dinner
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Knowledge Networking and Celebrations for the Sugar & Ethanol Industry Amidst Nature’s Canvas
[ GST wil be appiicable.
Early Bird 15th May Before 15th June After 15th June & Spot
Non-Residential Delegate INR 15,000/ USD 500 INR 20,000/ USD 600 INR 25,000/ USD 700

Residential Package at the Venue Hotel Mastiff Grand La Villae Resort, Lonavala

Single/Two Delegates with

One night stay (Double) at

Luxury Deluxe Room at the
Venue

INR 25,000/ INR 45,000
USD 700/ USD 1300

INR 30,000/ INR 55,000
USD 800/ USD 1500

INR 35,000/ INR 65,000
USD 900/ USD 1600

Single/Two Delegate with
Two night stay (Double) at
Luxury Deluxe Room at the
Venue

INR 35,000/ INR 55,000
USD 900/ USD 1600

INR 40,000/ INR 65,000
USD 1000/USD 1800

INR 45,000/ INR 75,000
USD 1100/ USD 2000

There are limited rooms available at the venue hotel which will be booked on first come first served basis.

Residential Package at the Super Luxurious Lavish Vilas adjacent to venue hotel (1 min from the venue hotel)

Single/Two Delegates with
One night stay (Double) at
Luxury Deluxe Room at the
Venue

INR 35,000/ INR 55,000
USD 1000/ USD 1600

INR 40000/INR 65000
USD 1100/ USD 1700

INR 45,000/ INR 75,000
USD 1200/ USD 1800

Single/Two Delegate with
Two night stay (Double) at
Luxury Deluxe Room at the

INR 45,000/ INR 65,000
USD 1200/ USD 1800

INR 50,000/ INR 75,000
USD 1300/ USD 1,900

INR 55,000/ INR 85,000
USD 1400/ USD 2010

Venue

EXHIBITION STALL TARIFF

Early Bird 1st June After 1st June
9 Sq. mtr INR 2,00,000/USD 3000 INR 2,50,000/USD 4000
6 Sq. mtr INR 1,25,000 / USD 2000 INR 1,50,000/USD 2500

Limited stall space available on first come first served basis.

PAYMENT PROCEDURE

PAYMENT PROCEDURE FOR FOREIGN DELEGATES

*(Please add bank remittance charges so as to reflect the exact registration fees).
Once you confirm your participation, kindly observe the following transaction procedure.
Transfer Amount US$,

PAYMENT PROCEDURE FOR INDIAN DELEGATES
By NEFT Transfer

BANK NAME: ICICI BANK
CTS No. 1311/2, Plot B, Savitri Bai Jotiba Phule Road,
Versova Link Road, Andheri (West) — 400053

BANK NAME: ICICI BANK

BANK ADDRESS: CTS No. 1311/2, Plot B, Savitri Bai Jotiba
Phule Road, Versova Link Road, Andheri (West) — 400053

SWIFT CODE: ICICINBBCTS

ACCOUNT NO: 333805003357

BENEFICIARY NAME: TEFLAS RESEARCH & MARKETING
COMMUNICATIONS PRIVATE LIMITED

PURPOSE: Conference Participation

BENEFICIARY ACCOUNT NAME: TEFLAS RESEARCH &
MARKETING COMMUNICATIONS PRIVATE LIMITED
ACCOUNT NO: 333805003357 | IFSC Code : ICIC0003338
Branch Code : 003338 | MICR Code : 400229247
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Sugar &
Bioenergy

13th & 14th July | Mastiff Grand La Villae Resort, Khandala, India

E SPONSORSHIP OPPORTUNITIES j

Align your brand with the Sugar & Bioenergy Summit 2025 to gain unmatched exposure
and engagement with your target audience. We offer tiered sponsorship packages, each
with a suite of high-impact benefits:

E WHY SPONSOR AT THE SUGAR & BIOENERGY SUMMIT 2025 j

Enhanced credibility as ! .
Highly targeted industry expert through Speaking opportunity to
marketing activations prominent brand address decision-makers
(online & offline) positioning and key influencers

(online & offline)

Optimized business Positioning of products and
perception and lead services to a filtered target
generation group

Strategic positioning
of stall space
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Sponsorship

Opportunities

Available for the following

Title Sponsor » Conference Kits

Titanium Sponsor Lunch

Platinum Sponsor Cocktails

ENTERTAINMENT Gold Sponsor Cultural Evening

EXTRAVAGANZA Silver Sponsor

[ 2

»
Diamond Sponsor » Dinner

S

» Gifts

»

Bronze Sponsor Session Sponsor



PLATINUM PARTNER

A. TANGIBLE

6 Delegate Passes

3 double rooms for two nights at venue hotel
12 Sqg. Mtr. Exhibition Stall

Entitlement to Networking Lunch on Day 1

B. BRANDING

XYZ’s name & logo will appear as:

Sugar & Bioenergy 2025 — Platinum Partner in the following:
a) Stage Backdrop  b) All On-Site Promotional
c) Invites d) Website

Specially designed & printed banner stating Platinum Partner —
XYZ to be put up at a strategic location at the venue.

Special announcement & acknowledgement during Inaugural &
Closing Ceremony as Platinum Partner — XYZ.

Social Media promotion.

C. BUSINESS SESSION: SPEAKER PRESENTATION/PANEL DISCUSSION

Participation as Panelist/ Speaker

D. MISCELLANEOUS

Felicitation on the stage

SUGAR & BIOENERGY PLATINUM PARTNER
13™ & 14 July, 2025
Mastiff Grand La Villae

INR 15,00,000/- net plus taxes




DIAMOND PARTNER

A. TANGIBLE
* 4 Delegate Passes
* Two double rooms for two nights at venue hotel
* 9Sqg. Mtr. Exhibition Stall

B. BRANDING

XYZ’s name & logo will appear as:

Sugar & Bioenergy 2025 — Diamond Partner in the following:
a) Stage Backdrop  b) All On-Site Promotional
c) Invites d) Website

Specially designed & printed banner stating Diamond Partner —
XYZ to be put up at a strategic location at the venue.

Special announcement & acknowledgement during Inaugural &
Closing Ceremony as Diamond Partner — XYZ.

Social Media promotion.

C. BUSINESS SESSION: SPEAKER PRESENTATION/PANEL DISCUSSION
* Participation as Panelist/ Speaker

D. MISCELLANEOUS
* Felicitation on the stage

SUGAR & BIOENERGY DIAMOND PARTNER
13™ & 14 July, 2025
Mastiff Grand La Villae

INR 10,00,000/- net plus taxes




GOLD PARTNER

A. TANGIBLE
* 4 Delegate Passes
* Two double rooms for two nights at venue hotel

B. BRANDING

XYZ’s name & logo will appear as:

Sugar & Bioenergy 2025 — Gold Partner in the following:
a) Stage Backdrop  b) All On-Site Promotional
c) Invites d) Website

Specially designed & printed banner stating Gold Partner — XYZ
to be put up at a strategic location at the venue.

Special announcement & acknowledgement during Inaugural &
Closing Ceremony as Gold Partner — XYZ.

Social Media promotion.

C. MISCELLANEOUS
* Felicitation on the stage

SUGAR & BIOENERGY GOLD PARTNER

13t & 14 July, 2025
Mastiff Grand La Villae

INR 7,00,000/- net plus taxes




SILVER PARTNER

A. TANGIBLE
* 2 Delegate Passes
* One double rooms for two nights at venue hotel

B. BRANDING

XYZ’s name & logo will appear as:

Sugar & Bioenergy 2025 - Silver Partner in the following:
a) Stage Backdrop  b) All On-Site Promotional
c) Invites d) Website

Specially designed & printed banner stating Silver Partner — XYZ
to be put up at a strategic location at the venue.

Special announcement & acknowledgement during Inaugural &
Closing Ceremony as Silver Partner — XYZ.

Social Media promotion.

C. MISCELLANEOUS
* Felicitation on the stage

SUGAR & BIOENERGY SILVER PARTNER
13t & 14 July, 2025
Mastiff Grand La Villae

INR 5,00,000/- net plus taxes




ASSOCIATE PARTNER

A. TANGIBLE
* 2 Delegate Passes

B. BRANDING

* XYZ's name & logo will appear as:
Sugar & Bioenergy — Associate Partner in the following:
a) Stage Backdrop b) All On-Site Promotional
c) Invites d) Website

Specially designed & printed banner stating Associate Partner —
XYZ to be put up at a strategic location at the venue.

Special announcement & acknowledgement during Inaugural &
Closing Ceremony as Associate Partner — XYZ.

Social Media promotion.

SUGAR & BIOENERGY 2025 ASSOCIATE PARTNER

13t & 14 July, 2025
Mastiff Grand La Villae

INR 3,00,000/- net plus taxes
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India

M +91 9833855566 | +91 9833755566
www.sugar-bioenergy.com
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Event Overview
and Theme

The Sugar & Bioenergy Summit 2025 is a
two-day conference and boutique
exhibition uniting the sugar, ethanol and
bioenergy industries. This year’'s theme -
“Driving Business Growth in Sugar &
Bioenergy:  Trade, Investment &
Profitability” - emphasizes strategic
opportunities across these sectors.
Industry leaders, investors and
stakeholders will converge to discuss
global market trends, trade dynamics
and investment avenues that shape the
profitability of sugar and bioenergy
enterprises. The focus is firmly on
business and value-chain optimization:
from price outlooks and export-import
trends to financing and supply chain
efficiency. (Sustainability and green
energy will be touched upon as an
enabler, but the core narrative centers on
business growth and competitive
advantage.)




About Tefla's

Tefla's is a pioneer in
industry-focused events, with 30
years of experience in
conceptualizing and organizing
high-profile conferences,
exhibitions and awards.
Renowned for creating global
business platforms, Tefla’'s
works in tandem with industry
leaders and associations to
deliver impactful forums that
drive knowledge exchange and
networking. Its portfolio includes
annual flagship events across
sectors — each attracting wide
participation and facilitating
meaningful dialogue. By
transforming information into
insights, Tefla’s has helped
thousands of clients and
partners enhance value through
curated content and strategic
industry engagement. As the
organizer of Sugar & Bioenergy
Summit 2025, Tefla’s brings its
proven expertise and network to
ensure a world-class,
business-driven event.




Why Attend

Market & Trade Insights:

Understand global and domestic sugar market dynamics, ethanol
demand-supply outlooks and price forecasts. Attendees will get

up-to-the-minute intelligence on commodity pricing, export-im-
port regulations and trade opportunities that can directly impact
their bottom line.

Networking with Leaders:

Connect with CEOs, CXOs and decision-makers from leading sugar
producers, ethanol distilleries, bioenergy companies and

commodity trading firms. Forge partnerships with international
buyers, investors and suppliers in a focused networking environ-
ment designed for deal-making and collaboration.

Investment & Growth Opportunities:

Discover lucrative investment opportunities and expansion strate-
gies. Sessions will highlight areas like ethanol capacity expansion,

bioenergy projects, diversification into biofuels and new revenue
streams across the sugar value chain - all aimed at boosting
profitability.

Policy & Regulatory Updates:

Stay ahead of the policy curve. Engage in discussions with
policymakers and industry experts on regulatory

frameworks — from ethanol blending mandates to export quotas
and pricing policies — helping your business anticipate changes

and strategize

Supply Chain & Tech Innovations:

Explore cutting-edge solutions for improving efficiency from farm
to factory to market. Learn how innovations in agri-tech, process-

ing equipment, logistics and supply chain management can
reduce costs and enhance value. The boutique expo will also
showcase technologies and services to optimize operations.

Exclusive Expo Access:

Interact directly with exhibitors at curated booths (technology .
providers, equipment manufacturers, service firms) who can help

solve your operational challenges. It's a one-stop shop to source

new products, services and insights that can give your business an

edge.




Key Conference Themes and Agenda Topics

Global & Domestic Market Outlook:

Analysis of sugar, ethanol and bioenergy
market trends — price projections, demand-sup-
ply scenarios and trade flows in India and
worldwide.

Trade and Export-Import Dynamics:

Strategies for navigating export markets and
import policies. Sessions will cover export
opportunities for Indian sugar/ethanol, interna-
tional tfrade agreements and the impact of
global market volatility on local business.

Investment, Finance & Profitability:

Future investment in ethanol and sugar indus-
tries — financing new projects, risk manage-
ment and improving ROI. Case studies on
profitable business models, diversification
(e.g., cogeneration, bio-products) and capitaliz-
ing on government incentives.

Value Chain Optimization:

Value maximization from cultivation to produc-
tion. Discussions on improving yields and
recovery, cost-efficient processing and best
practices in warehousing, transportation and
logistics that add value across the supply
chain.

Note: Sustainability and green energy initiatives will be acknowledged within discussions
(particularly where they intersect with regulations or efficiency), but the primary focus
remains on business outcomes - growth, profitability and strategic value creation.

Policy & Regulatory Framework:

Updates on government policies and regulations
affecting the industry — ethanol blending targets,
subsidies, export quotas, import tariffs and food vs.
fuel policy considerations. Understand how policy
shifts can be turned into business opportunities.

Technology and Innovation:

Advancements in production technology and digital
transformation. Explore how innovations (automa-
tion, Al in farming, advanced distillation tech, etc.)
can drive efficiency and give companies a competi-
tive edge in sugar and bioenergy operations.

Consumer Trends & Market Adaptation:

Evolving end-user trends such as the shiftin
consumer behavior regarding sugar consump-
tion and the rise of alternative sweeteners or
fuels. What do these mean for industry stake-
holders and how can businesses adapt product
and market strategies accordingly?

Global Perspectives:

Learn from international success stories and
challenges - from Brazil's ethanol program to
Southeast Asia’s sugar trade developments.

Global panels will provide perspectives on

international collaboration, trade partnerships .

and cross-border investments.

A



Audience Profile

Sugar & Bioenergy Summit 2025 convenes a high-caliber
audience of industry stakeholders. You will be in the company of:

1.

Industry Leaders & Decision-Makers: CEOs,
Managing Directors and senior
executives of sugar mills, ethanol plants
and bioenergy companies looking to
strategize for growth.

Investors & Financial Institutions: Venture
capitalists, private equity, banks and
investors focused on agri-commodities
and renewable energy projects seeking
the next big opportunity in sugar and
bioenergy.

Global Traders & Marketers: Commodity
trading firms, export houses and trade
intermediaries involved in sugar,
molasses, ethanol and biofuel markets
(including representatives of international
trading hubs).

Large Buyers & End-Users: Procurement
heads from food & beverage
conglomerates, confectionery

manufacturers and oil marketing
companies (OMCs) engaged in ethanol
blending — all key buyers influencing
demand trends.

o)

6.

T4

8.

Policymakers & Regulators: Government
officials and policy advisors from
agriculture, food and energy ministries
who shape the regulatory environment for
sugar and biofuels. (A chance to interact
and voice industry needs.)

Technologists & Solution Providers:
Providers of processing technology,
distillation equipment, agricultural
machinery, biotechnology firms and
supply chain/logistics companies
catering to the sugar-ethanol value chain.

Industry Associations & Experts: Leaders
from sugar federations, ethanol councils
and trade associations, as well as
researchers and consultants with deep
domain knowledge.

Media & Academia: Industry journalists,
analysts and academic experts who track
market movements and can amplify
insights from the summit.
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TITLE SPONSOR (EXCLUSIVE)

One partner will secure branding as the Title Sponsor of the summit.
Enjoy top billing with your logo on all event branding, a keynote
speaking slot or exclusive fireside chat, prominent banner place-
ment, a premium exhibition booth and a large allocation of delega-
te passes. This is the highest visibility package, ensuring your brand
is synonymous with the event.

PLATINUM SPONSORS

Limited to a select few industry leaders. Platinum sponsors receive
prominent logo placement (second only to Title) on stage
backdrops, brochures and digital promotions. Benefits include an
opportunity to lead a session or panel, a dedicated booth in the
expo, a thought-leadership article or interview featured through
event channels and multiple complimentary passes for your team
or clients.

GOLD SPONSORS

Gold level provides strong brand visibility and speaking opportuni-
ties. Gold sponsors will have their logos featured on event collate-
rals and signage. They may get to participate in a panel discussion
or host a breakout session. This package includes a standard
exhibition booth and a set number of delegate passes. It's ideal for
companies looking to make their mark as key contributors without
the top-tier commitment.

SILVER SPONSORS

Silver sponsors gain valuable recognition throughout the event at
an accessible investment. Your logo will appear in the sponsor
section of materials and on welcome signage. While Silver sponsors
may not have guaranteed speaking slots, they still benefit from a
presence in the expo (exhibition space or table display) and a
couple of delegate passes. It's a great way to support the event
and network with attendees.

ASSOCIATE & EVENT PARTNERS

We also offer targeted sponsorship of specific conference elements
- for example, Networking Dinner Partner, Lanyard Sponsor, Refres-
hment Break Sponsor, Wi-Fi Partner, etc. These opportunities allow
your brand to shine in creative ways (such as branding the gala
dinner, delegate badges, or coffee breaks). They can be taken
standalone or in addition to the above tiers and come with corres-
ponding acknowledgments and perks.

All sponsors enjoy the benefit of pre-event and post-event marketing exposure, inclusion in

media releases and access to our high-profile delegate list for networking. We are happy to

customize sponsorship packages to meet specific branding objectives - talk to us to craft a
presence that delivers maximum ROI for your business.

NSORSHIP OPPORTUNITIES




EXPO INFORMATION (20 CURATED BOOTHS)

Ry FOCUSED EXHIBITORS |. .,
nd .

n The expo is carefully curated to ensure quality and relevance. Exhibitors 1l
B include top-tier companies showcasing the latest innovations in sugar u
processing technology, ethanol production systems, bioenergy

solutions and allied services (laboratory analytics, financial services, |
B |ogistics, etc.). Rather than a crowded bazaar, this intimate expo allows ]
v each exhibitor to shine and engage deeply with the audience. .

QgEEEEEEEEEEEEERRS

. w B INDUSTRY SOLUTIONS SHOWCASE |m »

L 2

Delegates can explore cutting-edge products and services — from
N advanced centrifugals, boilers and distillation columns to software for |l M
B commodity trading and risk management. Discover automation tools m

for mills, new yeast and enzyme solutions for ethanol yield

improvement, cogeneration equipment for bio-power and more. | m
| Each booth offers a chance for hands-on demonstrations ]
| and one-on-one consultations. .

..llllllllllllll‘.

" B NETWORKING & ENGAGEMENT |l .’

N With only 20 booths, attendees have the opportunity to visit each and
have meaningful conversations, Coffee breaks, luncheons and

u networking sessions are held in or adjacent to the expo area, ensuring

E high footfall and spontaneous interactions. Exhibitors are ready to
discuss how their offerings can solve business challenges — whether it's

= reducing production costs, improving supply chain efficiency, or

boosting product quality.

\ 4
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o ®m  EXCLUSIVE OPPORTUNITIES n ..

*

For companies interested in exhibiting, this is an unparalleled chance to
get in front of a targeted audience of decision-makers actively seeking
solutions. Each booth comes with a standard setup (desk, display
boards, power, Wi-Fi) and includes two exhibitor passes. Given the
limited number of slots, exhibitors are selected to provide a diverse yet
complementary mix of displays, maximizing value for attendees. (Ifyou M

wish to inquire about remaining booth availability, &
2 please contact us soon.) *
QpEEEEEEEEEEEERERS

mEmn?®

THE EXPO’S CURATED APPROACH ENSURES THAT IT IS HIGH-IMPACT FOR BOTH VISITORS AND
EXHIBITORS — DELIVERING QUALITY OVER QUANTITY. IT IS AN INTEGRAL PART OF THE SUMMIT
EXPERIENCE, ENABLING TANGIBLE CONNECTIONS BETWEEN THEORY DISCUSSED IN SESSIONS AND
REAL-WORLD PRODUCTS/SERVICES THAT CAN DRIVE BUSINESS IMPROVEMENT. DON'T MISS THE
CHANCE TO CAPITALIZE ON THIS MARKETPLACE OF IDEAS AND INNOVATIONS.



WHO SHOULD EXHIBIT?

EXHIBITING AT THE SUGAR & BIOENERGY SUMMIT 2025 PLACES YOUR BRAND AT THE
CENTER OF INDIA’S MOST BUSINESS-FOCUSED GATHERING IN THE SUGAR, ETHANOL AND
BIOENERGY SECTORS. IF YOUR COMPANY PROVIDES SOLUTIONS THAT DRIVE PROFITABI-

LITY, OPERATIONAL EFFICIENCY, TRADE FACILITATION, OR MARKET
INTELLIGENCE — THIS PLATFORM IS FOR YOU.

Technology & Equipment Providers
» Sugar mill machinery, evaporators, centrifugals, diffusers, boilers, automation systems
- Distillery/ethanecl equipment — fermentation tanks, sieves, dehydration units
« Cogeneration & bio-power systems — turbines, generators, emission controls
= Smart factory tools — 10T, SCADA, energy optimization

Financial Services &
cy Investment Enablers
e JO

» Banks, NBFCs, fintech platforms — project & trade finance
» Insurance - crop risk, equipment & trade coverage
= Investors exploring ethanol & renewable energy

>
Supply Chain, Logistics _
& Infrastructure (

[

|

l

A

» Rail, port, and ethanol transport logistics
« Warehouse automation, cold chain, inventory tools
« Export hubs - ports, ICDs, storage terminals

Trade & Export e

Facilitation

«Trading houses (domestic & international)
» Export documentation, compliance services
« EXIM logistics & clearance agencies

Agri & Bio-input

) @

Companies

+ High-yield cane varieties, hybrids, bio-stimulants E " —
- Bio-fertilizers, irrigation systems, growth enhancers d

+ Mechanized harvesters and post-harvest tools

Analytics, Data & y

Risk Management -l:j_______,-___.--x

- Commodity intelligence platforms
« Derivatives, hedging & agri-risk consultancies
« ERP, MIS for mills, distilleries, trading ops

o

Packaging, Branding &
Retail Supply

« Sugar/ethanol bagging, labeling, branding
- Traceability tech, retail distribution support
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Lerfnricaron, iesting & neqguiarory Aavisory

« Labs for quality/purity/effluent testing
« Environmental & regulatory consultants
« BIS/1SO certification for mills & distilleries

- &
IDEAL FOR:

* BRANDS SEEKING ONE-ON-ONE ACCESS TO MILL OWNERS, PROCUREMENT HEADS, TRADERS, AND GOVERNMENT BUYERS .
+ COMPANIES LAUNCHING NEW PRODUCTS OR SERVICES IN SUGAR, ETHANOL, OR ENERGY VERTICALS

* ORGANIZATIONS LOOKING TO BUILD LEADS, SIGN DEALS, OR EXPAND INTO THE INDIAN MARKET

WANT A BOOTH OR A BUNDLED SPONSOR-EXHIBITOR PACKAGE?
CONTACT: +91-9833855566 | EVENTS@TEFLAS.COM




PAST HIGHLIGHTS

INTERACTION. IMPACT.

INNOVATION
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SHREE
RENUKA
SUGARS

A Wilmar Group company

Presents

Sugar &
Bloenergy

Tefla’s
Office: 301 AB, 3rd Floor, Abhishek Premises,
C-5 Dalia Industrial Estate, Andheri (W),
Mumbai 400053

More Information

events@teflas.com
+91 9833855566 | +91 9833755566 Q

www.teflas.com @



% S u g a r & @ & a/ Organised by Chief Patron ‘Supporting Association Supporting Association
- July, 2025 e _ﬂgﬂu‘ .3 i

ik Bioenergy’ Grand Mastiff La Villae

Knowledge Networking and Celebrations for the Sugar & Ethanol Industry Amidst Nature’s Canvas

Tefla’s : 301 AB & 308,
Abhishek Premises,
>-5 Dalia Industrial Estate,
Off New Link,

|
dheri (W), Mumbai — 400053.
nail : events@teflas.com '
+91 9833755566

STAGE
40X 16'X 28T

sugar-bioenergy.com
www.teflas.com —
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+91 9833855566
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